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EFWA Excellence Hub L3 · Social Templates
EFWA EXCELLENCE HUB     Level 3 · Communication
Social Media Post Templates
Share real progress publicly — credibly, and without greenwashing

	New to this? Start here
Sharing your waste-reduction progress builds brand and customer trust - but only if it’s credible. Overstated or vague claims invite ‘greenwashing’ accusations that do more harm than good. These templates give you safe, ready structures; the rules below keep you out of trouble.



	Golden rule
Only publish verified figures, and route posts through marketing / EFWA sign-off. Never round up, never imply more than the data supports, and always be ready to show your working.



What makes a claim safe vs risky	Safe
	Risky

	Specific, verified numbers with a boundary
	Vague superlatives (‘leading’, ‘zero waste’)

	‘Reduced X by Y% since [baseline]’
	‘Sustainable’ with nothing to back it

	Progress framed honestly, incl. what’s left
	Implying the problem is solved



Template 1 — Milestone	“We’ve cut food waste by [X%] this year at [site]. That’s [X kg] of good food kept out of the bin. Proud of our team. #EndFoodWaste #GreatUnwaste #TurnFoodWasteAround



Template 2 — Partnership	“Proud to partner with [partner] to put our surplus to good use. Together we’ve diverted [X] from waste. #EndFoodWaste #GreatUnwaste #TurnFoodWasteAround



Template 3 — Target	“We’ve set a target to halve our food waste by [year], in line with Australia’s national goal. Here’s how we’re getting there… #GreatUnwaste #GreatUnwaste #TurnFoodWasteAround



Before you post — a 4-point check1. Is every number verified and traceable to your data?
If you can’t show the source, don’t post it.
1. Have you stated the baseline and boundary?
‘Down 20%’ means nothing without ‘since when, measured how’.
1. Would it survive a sceptical customer asking ‘prove it’?
If not, soften the claim to what you can defend.
1. Has it been signed off?
Marketing / EFWA per your brand rules (L1.09).

	Safe vs risky, side by side
Risky: “We’re a zero-waste bakery! ❤️” (Almost certainly untrue and easily disproven.)
Safe: “We’ve cut bakery waste 22% since 2024: 18 tonnes of bread saved. Still more to do. #EndFoodWaste #GreatUnwaste #TurnFoodWasteAround



	Using this document
Yellow highlighted [ CLIENT TO COMPLETE ] fields are for you to fill in with your own information. Everything else is ready to use as-is.
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